HEALTH CARE

CHILDREN'S HOSPITAL: One of the nation’s leading pediatric hospitals

LGRSO access control, security, data tracking, brand enhancement, patient experience
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requested that the best care for
hospital’s mission the world’s
statement be most precious
included on the back patients.
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daily reminder of the
importance of our
mission.”
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The card’s custom
holographic foil
not only provides a
strong measure of
security, it's often
a starting point for
communication
between hospital
staff and shy
patients.

A smiling face and
the use of animal
shapes on the front
of the card help
provide a measure
of comfort for the
hospital’s young
patients.

The magnetic
stripe restricts floor
access and reduces
unwanted traffic
through intensive-
care units of the
hospital.



